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S I R I S H  C H A N D R A N

WELCOME
HE BIG UNVEIL ON DAY THREE OF THE 
SIAM Auto Expo was the Gloster that MG will 
launch in India this year. A full-size SUV with 

proper 4x4 (based on a ladder-frame platform) and 
three rows of seats, this new SUV will be spot on to 
excite buyers in this segment and has the stance and 
presence to make an impact. The surprise at the MG 
stand was of course the G10, a large MPV that MG 
Motor India president & MD Rajeev Chaba said, “Will be 
launched very soon”. No word on the powertrains of 
this big MPV but it definitely looks luxurious with the 
vehicle on display having captain seats in the second 
row, lots of space in the third row plus a usable boot. It 
sits on a large wheelbase and that should make it very 
spacious.  
    The final unveiling at the Expo was the Maruti Suzuki 
Ignis, now with the BS6 engine and a facelift.  
The 15th Auto Expo is now open to the public and 
there is plenty for show goers to feast their eyes on. 
Electric concepts are on almost every stand from the 
Futuro-e at Maruti Suzuki, to the Sierra at Tata Motors, 
eXUV 300 at Mahindra, Haval Vision 2025 and GWM R1 
at Great Wall Motors, Marvel X at MG and more. New 
electric cars we will be driving very soon include the 
Mercedes-Benz EQC that will be launched in April and 
the Mahindra eKUV100 that has been launched at `8.5 
lakh. Other exciting new cars include the Kia Sonet, 
Hyundai Creta, the all-new Force Gurkha and updated 
Maruti Suzuki Vitara Brezza. And you simply must not 
forget to check out the VW Taigun and Skoda Vision IN 
that will be hitting our roads by early next year. And 
finally I must remind you to check out all the new 
electric two-wheelers.  
    Have an excellent time at the Auto Expo!

@SirishChandran     sirish@gtopublishing.com

T

Day three of the Auto Expo sees MG diversifying 
its hold on the Indian market, with the Gloster 
SUV and G10 MPV

GLOSTER, 
G10 COMING 
SOON!

AY THREE OF THE AUTO EXPO 2020 
saw MG Motor India unveiling its 
Gloster luxury SUV and G10 luxury 
MPV, both of which, the brand say, 
will be launched later this year. After 

the Hector and ZS EV (both mid-size SUVs), the brand’s 
decision to showcase the Gloster SUV and G10 MPV 
shows its intentions to capitalise on more sectors of 
the Indian market.

The Gloster moniker pays homage to MG’s British 
genes, as the name comes from one of Britain’s early 
jet-engine aircraft, the Gloster Meteor and as the brand 
claims, stands for being bold, sturdy, reliable and 
versatile. MG is positioning the Gloster as its flagship 
product for India, adding it will get ‘hyper 
personalisation’ options to will set a new benchmark 
for luxury SUVs in India. 

Moving on to the G10, the brand’s first full-size 
luxury MPV, MG has big hopes for it, as the brand 
already sells it globally in markets such as Australia, 
New Zealand, the Middle-East, South America including 
Chile and Peru, and ASEAN countries like Malaysia. The 

G10 comes with flexible seating configurations, a 
panoramic sunroof, a touch-free smart sensing rear 
door as well as smart automatic sliding doors. 

And as is the MG characteristic so far, both the 
Gloster and G10 will be, as the brand puts it, fully 
connected, as they will be equipped with the latest 
updates to the brand’s iSmart technology. 

GLOSTER

D

HALL 
1

G10
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Speaking on the occasion, Rajeev Chaba, president 
and managing director, MG Motor India, said, “Auto 
Expo 2020 is the perfect platform for MG Motors India 
to unveil our products under consideration for India 
and also highlight the brand’s technology prowess 
across connected, electric and autonomous mobility 
solutions. The launch of the Gloster and the G10 will 
mark MG Motors’ entry in the luxury SUV and MPV 
segments respectively. The Gloster will be a 
benchmark for luxury SUVs in India with its launch 
later this year and G10 will also follow soon.”

The Gloster and G10 now add to the long list of 
unveils (and teasers) that MG Motors India has 
displayed in the Auto Expo 2020, which include the 
eMG6 plug-in hybrid sedan making 301bhp and 480Nm 
which, the brand says, can run 50km on pure electric 
charge, the MG3 premium hatch, which the brand calls 
its global product as it is sold in the UK, Thailand, South 
America, China and the Middle east, the RC6 premium 
sedan, the 360M MPV, the Marvel X SUV and Vision i 
concept SUV.  

On the topic of the brand’s future commitments to 
the Indian market, Gaurav Gupta, chief commercial 
officer, MG Motors India, also spoke about the brand’s 
plans to put 50kW DC fast chargers at select 
dealerships in Tier 1 and a few Tier 2 cities, which will 
be available 24/7 to all owners. The brand will also 
build charging infrastructure across key roads in 
satellite towns, encouraging EV users to make longer 
road trips, which is not the case at the moment. Lastly, 
the brand spoke about its intentions of developing a 
vehicle-to-vehicle charging strategy, where, if an owner 
is stranded, they can get in touch with recovery vans 
that will come to the specified location and provide 
enough of a charge for the car to get to the nearest 
charging point.

THE GLOSTER MONIKER COMES FROM 
BRITAIN'S EARLIEST JET-ENGINED 
FIGHTER AIRCRAFT  
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K A U S H I K  G A N G U LY

Kaushik Ganguly, Director, Strategy and 
Planning at Great Wall Motors, discusses 
everything about the Chinese brand

HAVAL 
HAS BEEN 

PARTICIPATING 
IN THE DAKAR 

RALLY

“OUR PLAN FOR 
INDIA IS TO 
INTRODUCE HAVAL 
BRAND OF SUVS 
AND GWM EV”

INTERVIEW

KG: “I wouldn’t say that the sedans are 
over because there are certain trends 
which always keep coming back. So I 
believe that the sedans will be back just 
like let’s say in terms of the design 
language, one of the things that’s coming 
back globally is the retro look. The reason 
SUVs are there now is because people feel 
safe and secure, also because of the road 
conditions in India. There are also a lot of 
urban customers who choose SUV.“

Q: Are you also going to do small 
hatchbacks or small compact SUVs?
KG: “Right now we do not do any ICE 
hatchback products at all. We are 
considering only our strength that is SUV. 
But we would have different body types 
for EVs as per the needs but as of now it is 
going to be only SUVs.”

Q: A lot of global manufacturers have 
developed India specific products like sub 
4m SUVs. Will you do the same?
KG: “India is very unique, no other country 
has this tax structure and that gives a 
commercial advantage to four metre SUVs 
and interestingly our line-up also has a sub 
four metre SUV. We would be considering 
newer and next generation products for 
India compared to what product line up 
we currently have.”

Q: What is your diesel engine strategy?
KG: “We are considering all kinds of 
powertrains. There is always a logical and 
data driven debate about where the 
market is going, but we are still discussing 
and yet to finalise things on that front. But 
whatever is needed for the market, our 
brand positioning and our business 
objective, we would do it. We have large 
diesels like the 2.4-litre and upwards.”

Q:What is Great Wall Motors all about?
Kaushik Ganguly: “We are a 36-year-
young company; we started with a focus 
on pick-ups by a first generation 
businessman, our chairman, who is very 
driven even now all through the day, who 
also drives through all the things 
happening at GWM. We then broadened 
our focus on SUVs and that’s where our 
mainstay is. Globally we have four brands, 
Haval, which has been the champion in 
China for the last ten consecutive years. 
Then there is Wei, which is named after 
our chairman, which is a luxury SUV brand 
that sits above Haval and then there is 
electrification in both Haval and Wei. And 
when I say electrification there is already 
hybrid in Haval, there is already a plugin 
hybrid in Wei and we are looking forward 
to plug in hybrids, pure electrics in Haval 
as well as Wei. Our R&D is already working 
on fuel cell vehicles as of today, especially 
in terms of powertrain. Then we have 
GWM EV brands which are electric 
vehicles but they are not SUVs, hence they 
cannot come under Wei or Haval. Then we 

have the pickup brand called GWM. Our 
plan for India is to introduce Haval brand of 
SUVs and GWM EV. Since we introduced a 
brand at Auto Expo 2020, we expect to roll 
out our first model in 2021, then we will 
introduce the EV brand. So first we will 
introduce the Haval brand, establish that, 
then maybe after nine to twelve months 
we will bring the GWM EV brand. Even for 
Haval we will start with one model which 
will represent the company’s philosophy. 
The reasons we call ourselves experts is 
because of the success in China. But I 
think it is also well-deserved because we 
have been positioning ourselves in the 
biggest auto market in the world. We call it 
global because of its global design, its 
global philosophy, intelligent because there 
is a whole lot of technology and we use 
that in safety which has our strong focus 
and also connectivity and comfort. So that 
is how we define our brand.”

Q: Your plant is already signed up?
KG: “We will have our plant ready in the 
second half of this year. There will be 

modifications needed thereafter and at the 
same time we will work on the supply 
chain part and also the network, the brand 
building and then we will roll out the first 
model.”

Q: When MG came to India, they came 
with a lot of British language, basically 
where they originate from, are you going 
to do the same?
KG:”We are already communicating and 
we are a global company from China. 
Probably, what you are indicating is that 
perception about China or Chinese 
products not only in India but in many 
parts of the world. Yes, we are very 
mindful of that but perception is based on 
what you experience, especially in case of 
automobiles but the kind of products that 
we are trying to bring in, the kind of 
technology that we are trying to bring in, 
we are very confident that people will 
embrace us once they experience it.”

Q: What are you doing to build your brand 
in India?
KG: “Well, Auto Expo 2020 is one of the 
biggest platforms which we have used to 
communicate to everyone in the industry 
as well as the consumers and it fits in the 
scheme of things in terms of the timeline 
as well. Going forward we would 
communicate more to Indian consumers 
to know about us so people experience 
more of our products.”
 
Q: What is the brand structuring of GWM?
KG: “GWM would be the mother brand in 
the country, the showroom will also be a 
GWM showroom while Haval will be a sub 
brand of that.” 

Q: What is your network strategy?
KG: “Once our first model is here, it will be 
available in Tier One and Tier Two cities 
and we will ramp it up as per the model 
plan and requirements.” 

Q: GWM has a great motorsport heritage 
in SUVs in terms of rally race, is that 
something that you’re looking out for in 
India?
KG: “Motorsports is very exciting and 
Haval also participates in the Dakar rally. 
We haven’t decided or formed any plans 
but we are open for such options.”

Q: You are bringing SUVs, do you think the 
era of sedans is over?
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Q: Is there a market for electric vehicles?
Shashank Srivastava: ”There are 
various projections made for the demands 
of EVs and we cannot make a comment on 
the actual demand till we find out the 
actual constraints. In India we believe 
there are three major constraints holding 
back the customers. The first is the vehicle 
cost. Currently the cost of the battery is 40 
to 45 per cent of the vehicle, which is very 
high. Second is the charging infrastructure, 
which in India is in nascent stage and is 
not convenient at all. The third is the range 
anxiety, which, unless the charging 
infrastructure is built, is an issue. 
We have three guiding principles. First, we 
have to be customer centric. Second is 
mass adoption. It has to be the 
responsibility of all manufacturers that 
there has to be a vehicle that is fuel 
efficient, that is cleaner when it comes to 
emission and that we feel can be achieved 
with various technologies. We clearly spelt 
four different technologies - CNG, 
smart-hybrid, strong hybrid and electric. 
This is our overall plan.”

DIESEL 
MARKET HAS 

DECLINED 
FROM 60 PER 

CENT SIX 
YEARS BACK, 
TO LESS THAN 
30 PER CENT

Q: How much do you think CNG vehicles 
will contribute to the sales numbers?
SS: ”This year we are aiming in the 
105,000 to 110,000 range, we are 
projecting a 155,000 to 160,000 range next 
year, which is a 50 per cent growth in CNG 
vehicles. But over a period of time, when 
we expand our CNG network, we aim at 
doubling the outlets in the next one year. 
From the 160 cities currently, we’ll be 
expanding to 393 cities. We are aiming at 
10,000 outlets by 2029.” 

Q: You showcased the first strong hybrid 
here. Has it been completely developed in 

India or is it the same hybrid Swift 
available in Japan?
SS: ”The Swift Hybrid you see here is 
Suzuki’s Hybrid system and the other 
hybrid system which we can access is 
Toyota’s Hybrid system. So there are two 
possibilities for us and we can choose 
depending on the segment.” 

Q: Is the market ready to pay for hybrids?
C V Raman: ”At this point of time, the 
cost equation is similar to EVs, and since 
we have the ICE, the battery and the 
motor, it is expensive. The only thing is, it 
can give you 30 to 35 per cent more 

efficiency. Since it is self-charging, it 
doesn’t require charging infrastructure.”  

Q: Tell us more about the Futuro-e, the 
concept 
CV: ”Futuro-e is a design concept and 
design intervention which our in-house 
team has conceptualised and is for the 
future progressive and aspirational Indian 
as well as for a young customer and we 
want to transform the design language 
and change direction. What we have been 
showcasing till now needed to be more 
bold and stronger. The point for the 
Futuro-e is the stance and the way in 
which it is built. And third is the coupe 
style because SUV is the growing market, 
you need to have different types of SUVs, 
instead of the traditional square shape.”  

Q : In another two months you will not 
have a diesel in your lineup. Will that affect 
your volumes?
CV: ”Actually we have already stopped 
production of the diesel engines. The last 
production was on January 31. In the last 
few months, we were doing about 17 to 20 
per cent of volumes from diesel. 
Interestingly for  the diesel market, which 
was around 60 per cent six years back, it 
has declined to less than 30 per cent in 
the industry. So the decline has been 
steep. The prime reason is the economy. 
There are some places where diesel is 
pricier than petrol, like Goa or Gujarat.” 

Shashank Srivastava, Executive Director and C V Raman, Senior 
Executive Director (engg), Maruti Suzuki, discuss EVs and CNG 

“WE AIM FOR 50 PER CENT 
GROWTH IN CNG VEHICLES”

INTERVIEW
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THE SENSORS 
CAN BE FITTED 

ON OTHER 
TYRES

Anshuman Singhania Dy. Managing Director 
& Vijay KR. Misra Technical Director, JK Tyre, 
talk about their innovative tyre technology

“THERE IS NO NOISE 
IN AN EV SO THE TYRE 
NOISE HAS TO BE 
VERY LOW”

INTERVIEW

Q: Tell us about the Smart Tyre
Anshuman Singhania: “JK Tyre has 
always believed in innovation. Our truck 
with radial technology was a big leap in 
terms of innovations. So we are constantly 
innovating as a company. Sensor-based 
technology is also an addition to our 
product line. Smart tyres have a very big 
innovation and the objective is the safety 
of customer. The leakages or under-
inflated tyres or over-inflated tyres could 
lead to a hazard; to tyre blast or bursts. 
These sensors help the user to get 
indications well in advance so they could 
really help themselves.”

Q: Are you selling the sensors?
AS: “The sensors are fitted in it for trucks, 
buses, cars, two-wheelers, three-wheelers 
and tractors.”

Q: How are you reaching out to customers 
to get them to know about this?
AS: “We are selling throughout our large 
retail outlets plus our dealer network and 
our channel partners. We are now on 
Amazon.in plus we have our own website 
- Treel.in. Plus we are also pitching to 
OEMs as well.

Q: So this sensor can be fitted onto any 
tyre. It’s not necessary that it has to go on 
JK Tyre?
Vijay KR.Misra: “It is our product and it 
can be fitted with other tyres but it will 
work best with our tyre. But yes it can be 
retrofitted.”

Q: How are the Fuel Saver tyres different 
from regular tyres?
VM: “Technically it is less noisy and 
second is, EV vehicles are high on torque 
so your tyre must withstand it. So a 

fundamental difference. There is no noise 
in the car and so tyre noise must be very 
low. This is in fact still one aspect people 
are not taking seriously. But going forward 
it will become a critical component 
otherwise your tyre will be louder than the 
vehicle.”

Q: What do we see next in terms of the 
Motorsport front?
VM: “Motorsports, we have got into a rally 
national championship so you can expect 
some more action from us. We are also 

doing activities like the Festival of Speed. 
We have also got various teams in this 
league kind of racing. The X1 Racing 
League started on the 1st of December at 
the Buddh International Circuit. So we are 
trying to build on that.”

Q: What about karting?
VM: “We have always been known for 
karting. But karting is yet to become more 
popular as such so we are trying to 
participate and are taking part there, in 
those areas. But never say never.”
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Tata Motors’ EV concept raises hopes of 
the iconic Sierra making a return

THE SIERRA 
WAS THE 

VERY FIRST 
HOMEGROWN 

LIFESTYLE 
SUV 

FINGERS 
CROSSED

HE YEAR WAS 1991 WHEN 
the Tata Sierra was first 
launched. Back in the day, the 

SUV was the first homegrown ‘lifestyle 
SUV’ even before auto journalists had 
coined such a term. Soon enough it 
grabbed everybody’s attention. Away from 
the poster cars of the 90s that barely ever 
made it to our roads, the Tata Sierra was a 
stylish, radical car that sold in numbers 
and growing up, a number of us cherished 
riding in the Sierra. 

Together with the Sumo and Safari, the 
Sierra was one of the most recognisable 
Indian automobiles of the era. It became 
synonymous with style and presence in a 
time that was marked by a legion of small, 
affordable cars made for India’s rapidly 
ascending middle-class. The Sierra was an 
aspirational vehicle for the vast majority. 

Almost thirty years down the line, the 
Indian automotive landscape has changed 
drastically. Yes, we still love our small cars. 
But increasingly, among the best-selling 
vehicles today are some form of SUVs. 
Compact, mid-size, micro – you name 

T

when it comes to its design. The distinctive 
feature is clearly the rear glass house 
which, has to be said, does bring back 
strong memories of the past. Back when 
sunroofs were still a novelty, the glass 
house opened up the cabin and afforded 
people in the back (invariably kids, as the 
two-door layout was too tight for adults to 
get in and out of easily) a great view of the 
outside while also bringing in lots of light. 
There was nothing else quite like it. The 
Sierra concept fixes the cramped entry to 
the ‘glass house’ with a sliding door on the 
passengers’ side. It even gets a swivelling 
front passenger seat that can face the rear 
if required. 

The Sierra EV, an early concept, is clearly 
the showstopper at the Auto Expo. Call it 
nostalgia, but reactions everywhere, from 
social media to on-ground, are stellar for 
the Tata Sierra. While Tata Motors is yet to 

decide if the Sierra will go into production, 
the company has given it the best chance 
to do so. The Sierra, like Tata’s recent 
products is based on the highly modular 
ALFA Arc platform, and though Tata is 
looking at an electric drivetrain at the 
moment, the Sierra gets space under the 
bonnet for an engine, if Tata were to 
proceed in that direction. Most of the 
exterior design flourishes are not what we 
would call outlandish and going by Tata’s 
recent track record, could make it to 
production too. 

All that’s left is for Tata to gauge 
people’s response to the Sierra in the 
coming days of the Auto Expo. A positive 
overall response can see the Tata Sierra 
going into production, with it expected to 
take around 18 months to hit the streets. 
In the meantime, we 90s kids have our 
fingers crossed! 

HALL 
14

SIERRA EV CONCEPT

them and we Indians buy scores of them.  
It is in this space that the Sierra, if 
launched, can carve a niche for itself. It is 
neither a full-blown SUV, nor an estate. 
And as far as niches are concerned, we 
Indians have showered great love on 
everything with the word SUV in it.  

The Sierra EV hits the nail on the head 
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Vivek Srivastava, Head – Marketing, 
Passenger Vehicle Business Unit, Tata 
Motors, talks to us about the Sierra, HBX 
Concept and Altroz

WE SOLD 4,500 
ALTROZ IN THE 

VERY FIRST 
MONTH OF THE 

LAUNCH

“THERE’S 
ALWAYS BEEN 
HUGE SENTIMENT 
AROUND SIERRA”

Q: When are all the new cars launching?
Vivek Srivastava: “Our ambition is to 
launch it definitely in six months, by the 
festival season. The Hexa BS6 too will 
launch by the festive season. Right now, 
we have the BS4 Safari going on. We still 
have to take a call on the Safari going 
forward.”

Q: Where does the HBX fit in?
VS: “So actually it will be the sub compact 
segment and smaller than the Nexon. The 
footprint is smaller, it’s about 3.85m so it’s 
a new category. It will get an auto gearbox. 
And there will be no diesel. Only makes 
sense for petrol. As it gets classified as an 
entry-level car like the Tigor and Tiago. The 
HBX is based on the ALFA platform which 
is also found on the Altroz. It can also be 
adapted as an EV”

INTERVIEW

Q: What about the Sierra concept. Would it 
ever go into production?
VS: “Initially, we were basically exploring 
the flexibility of the ALFA architecture. 
There was always this huge sentiment 
around the Sierra. It was one of the first 
lifestyle SUVs in the country. It made no 
bones about being a lifestyle product 
rather than being a workhorse of an SUV. 
So we knew it was a good challenge to put 
that kind of concept and put the Sierra 
concept onto our architecture and see 
how it develops over a few months. It is a 
modular platform so this is all possible.” 

Q: Why is the Sierra an EV and not an 
ICE-powered car?
VS: “So our thought was, when Safari 
came out it was so futuristic that nobody 
could imagine that kind of styling and we 
thought we had to make it futuristic here 
also, that’s why we’ve gone EV, keeping EV 
as a primary powertrain. Probably gasoline 
will be a secondary powertrain, if it ever 
happens.”

Q: What has the reaction been for the 
Nexon EV?
VS:  “Bookings have been very strong. 

street, when he sees something moving so 
silently without any emissions, he gets 
stunned. And that is what we’re hoping to 
do with the EVs. Especially the Nexon EV.”
 
Q: Is this the start of massification of 
electrics?
VS: “I definitely hope so. We have 
definitely embraced EVs as you can see. 
The Altroz will get launched soon. Probably 
in the next year or so. The concept car is 
here already.”

Q: What about the Altroz in terms of 
demand and customer reaction?
VS: “In the first month of bookings, it has 
been extremely strong and we are seeing 
it go up every day as more cars get 
delivered. We have sold 4,500 cars in the 
first month. We still are ambitious and 
hopeful that our numbers will go up even 
further.”

Q: So now you have a full portfolio of cars. 
VS: “We have a huge range but it’s also a 
very coherent range. We have one model 
in each segment and there is a nice 
hierarchy there and something that all of 
us are proud of. We are the only range in 
the market that is unified by one design 
theme. So for the first time probably, Tata 
Motors is being seen as a range 
manufacturer rather than being known for 
its products. It is probably the best time for 
Tata Motors, ever, I’d say.”

Q: Let’s talk about the Gravitas now. Why 
has the name changed from Buzzard to 
Gravitas?
VS: “Both Harrier and Buzzard were called 
Buzzard initially. But one year down the 
line since the last Geneva, both products 
have evolved. Harrier has taken a very 
youthful space. Buzzard, by the time it 
launches will be loaded in terms of 
features and will be a lot about executive 
comfort.”

Q: Will it have a JTP version?
VS: “Right now, we are so busy with our 
own product developments that we do not 
have the bandwidth for JTP. If there is a 
possibility, we will do it.”

Q: So JTP is not dead?
VS: “I won’t say it’s dead but the business 
structure is changing. But the way we 
approach JTP is going to change. And it will 
become much more flexible for us. You will 
get the notification soon.”

Customers are delighted; a lot of first time 
experience is happening in our 
showrooms. In terms of driving EV 
Concepts, one thing we realised as 
industry professionals is that we are so 
used to seeing EVs, it doesn’t give us a 
high anymore. But for a person on the 
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M A R U T I  S U Z U K I

The Ignis gets a number of aesthetic 
updates and a BS6 petrol engine in 
its 2020 avatar

NEW IGNIS 
BREAKS 
COVER

ARUTI HAS UPDATED THE 
peppy, youth-oriented Ignis 
hatchback at the Auto Expo 

2020. It now comes with a BS6 petrol 
engine, some minor cosmetic tweaks and 
a few additional features. 

The biggest changes are restricted to 
the front of the new Ignis. The front 
bumper in conjunction with a new grille 
and faux skidplate, freshens up the face. 
The projector headlamps with LED DRLs 
continue to frame the grille as in the old 
Ignis. The rear too gets a new bumper and 
a faux skid plate. 

There are hardly any changes to the 
sides of the Ignis and it looks almost like 
the outgoing car. That aside, Maruti Suzuki 
is offering the Ignis with two new exterior 
colour options – Lucent Orange and 
Turquoise Blue. The Maruti Suzuki Ignis 
gets three new dual-tone colour options as 
well – Nexa Blue with black, Lucent Orange 

M

BIGGEST 
CHANGES ARE 
RESTRICTED 

TO THE FRONT 
OF THE IGNIS

with black, and Nexa Blue with silver. 
The Ignis gets a BS6 version of Suzuki’s 

tried and tested 1.2-litre K12 VVT petrol 
engine with no diesel engine on offer. 
Transmission options are the same as 
before and the Ignis has a 5-speed manual 
and an AMT on offer. The engine continues 
to make 82bhp and 113Nm of torque, 
exactly like the outgoing BS4 model. 

On the inside, the changes are subtle. 
While the layout of the dashboard remains 
the same, the 7.0-inch touchscreen 
infotainment system gets Maruti Suzuki’s 
new SmartPlay Studio system with 
on-board navigation, support for voice 
commands, driver alert systems and 
real-time traffic updates. Maruti Suzuki’s 
connectivity suite is also available as an 
option now for the Ignis.  

The Maruti Suzuki Ignis will go up 
against a number of competitors in the 
crowded hatchback space. Its youthful 
peppy looks and premium positioning 
under the Nexa sub-brand however, do 
set it apart. 

HALL 
9

NEW IGNIS
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Volkswagen Motorsport India unveils the 
new Race Polo for the 2020 season

BACK TO THE 
ROOTS!

OLKSWAGEN MOTORSPORT 
India kicked off their journey in 
Indian Motorosport with the TDI 

powered Polo Cup way back in 2010. In 
the 10 years that followed, the team has 
managed to significantly improve their 
racecars, to make them more suited for 
Indian racetracks, giving the new wave of 
talent a taste of competitive racing with 
the company’s one make championships. 
The TDI-powered Polo was upgraded to 
1.4-litre TSI-power (twin-charged) in 2012, 
creating the Polo R Cup. Both these Cup 
cars were built and developed by VW 

Motorsport engineers in Hanover, Germany 
for India. 2015 marked a big step up for 
the team based in Pune as they got hands 
on with the race-spec Vento Cup car and 
built it themselves. The Ameo Cup car too 
was a step in the right direction, fully built 
in India and was powered by a 1.8-litre TSI. 
After a successful three years with the 
Ameo, Volkswagen Motorsport India has 
come full circle to the Polo chassis for the 
11th edition of its race series.

Unveiled at the Auto Expo 2020 as the 
‘Race Polo’, the new Polo Cup car replaces 
the Ameo for the 2020 racing season. 

V

THE NEW 
POLO CUP CAR 
REPLACES THE 
AMEO FOR THE 

2020 SEASON

HALL 
15

While few of the bits are carried over from 
the Ameo Cup car, the Volkswagen Race 
Polo gets a revised roll cage, upgraded 
suspension and an overboost function. The 
engineers have retained the powerful 
1.8-litre TSI EA888 motor from the Ameo 
and fiddled with it for a 5bhp powerup. The 
motor plonked inside the Race Polo now 
makes 207bhp of power and 320Nm of 
torque. All the power is sent to the front 
wheels through a 6-speed sequential dog 
box and a limited-slip differential. An 
exciting upgrade is the Push-to-pass, 
overboost function that gives a 20bhp 
boost (taking the total power available to 

227bhp) to aid in overtaking and is 
available for a limited time frame. The Race 
Polo also gets a redeveloped roll-cage 
making the chassis stiffer while the 
upgraded KW suspension takes the 
handling up another notch. After a two-day 
driver selection in January, 20 drivers were 
finalised for the grid. Like the ‘Ameo Class’, 
the 2020 Polo Cup series too will be 
recognised as a one make National 
Championship by the FMSCI.

RACE POLO
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HERE HAVE BEEN A LOT  
of interesting cars and 
bikes at the Auto Expo 

2020. This year, there’s also an 
opportunity for enthusiasts to 
experience some of these vehicles at 
a dedicated test ride zone. The test 
ride zone has a separate area for car 
manufacturers and a separate zone 
for two-wheelers.

Manufacturers will be lining up their 
test vehicles at the test ride zone 
throughout the Auto Expo days. Every 
manufacturer has an allotted time 
period of 2-3 hours. Suzuki has set up 
a special zone, wherein every 
enthusiast can get a taste of their fleet 
and will be present on all the days. 

Car enthusiasts, on the other hand, 

get a chance to get behind the wheel 
of their favourite car and can go for a 
spin around the zone. However, unlike 
Suzuki motorcycles, car manufacturers 
will not be present on all the days. 

TIMELINED!

TEST RIDE ZONE

LICK OF PAINT! 

T

HE THEME OF THIS  
year’s Auto Expo definitely 
seems to be sustainability, 

just look at the number of electric 
vehicles around, and Cartist is an art 
exhibition that imbibes that theme 
thoroughly. The exhibit aims to 
promote old car parts to “have a 
second life” and live on, as art, instead 
of being piled up as waste. Thanks to 
this, Cartist is helping creative minds 

run free while also taking care of 
mother nature’s needs. There are 
various activities lined up at Cartist 
including, ‘Mai bhi Cartist’ for the 
visitors of the Expo to try their hand at 
painting a car, live paintings by artists 
and even a display of art cars made 
from recycled parts. With more and 
more cars being scrapped early on in 
their life, Cartist is a great platform 
that is helping put waste to use.

T

LECTRIC MOBILITY HAS BEEN 
this year’s trend at the Auto 
Expo and in a bid to promote 

sustainable transportation, SIAM organised 
the first edition of GEMS – Global 
Electrification Mobility Summit. GEMS will 
act as a single platform for panel sessions, 
country sessions, business-to-business 
meetings, startup interaction and 
technology exposition in the field of 
electric and hybrid mobility. 

Automotive experts from Japan 
discussed their electrification policy 
framework while representatives from 

France discussed their vision and 
perspective on electric mobility in India. A 
discussion on alternate fuel choices for a 
vast country like India was also held.  
Another interesting event during GEMS 
was on charging infrastructure and 
breaking the whole “chicken or egg first” 
cycle. The event concluded with a 
discussion on collaboration between the 
Government and the industry.

Apart from international representatives, 
policy makers from Uttar Pradesh, 
Maharashtra, New Delhi, Gujarat, Kerala, 
Karnataka, Tamil Nadu were also present.

GEMS 2020
E

ACEBOOK USUALLY KEEPS A 
track of things you like, and in 
turn sends you ads for them, 

which in turn makes you go onto the 
relevant links and buy the product. 
However, so far it has only had a bearing 
on products like clothes etc, or in the case 
of us enthusiasts, riding gear. But now 
Facebook has set themselves a goal of 
influencing your next car purchase! 

Brandon Herring, Facebook’s global auto 
product marketing manager outlined this 
strategy with the simple logic that we 
usually browse Facebook (or Instagram) 
keeping track of our passions more than 
mere social networking. Hence, 
automotive ads prospect people based on 
the inventory that will best appeal to them, 
remarketing buyers with social media 
messaging. And it isn’t blind speculation 
either, as the brand believes half of all 
expected car purchases in 2022, will be 
influenced by Facebook, with as many as 
eighty per cent sales influenced by mobile. 
So start browsing folks!

F
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Mr Nitin Gadkari inaugurates the Auto Expo 2020 for the public 
alongside Rajan Wadhera

IT’S A GO!
HE AUTO EXPO 2020 WAS 
officially inaugurated for 
showgoers today by Nitin 

Gadkari, Member of Parliament, 
Government of India. The show will be 
open from 7-12 February 2020, at the India 
Expo Mart in Greater Noida. 

This edition of the Auto Expo has already 
been a hit with respect to the media days, 
with manufacturers like Great Wall Motors 
and Haima making a debut in the Indian 
market and giving a glimpse of products to 
come. Additionally, there have been a slew 
of launches from manufacturers, such as 
Mercedes-Benz with the V-Class Marco 
Polo and Horizon, Skoda Karoq, Rapid and 
Octavia 245, and Volkswagen Taigun, to 
name a few. 

The Auto Expo 2020 also had its fair 
share of celebrities, like actor Shahrukh  
Khan, brand ambassador, Hyundai, 
unveiling the new Creta and singer Daler 
Mehndi at the unveiling of the Evolet Hawk. 
There are also activities planned for 
engagement with showgoers, like Suzuki 
Motorcycles India setting up a ‘slalom 
zone’ where riders can try out their skills. 
Lastly, the Auto Expo 2020 will see six 
‘special’ days, with each day exploring a 
specific aspect of the world of mobility – 
Enterprise Day, Goodwill Day, Family Day, 
Women Power Day, Green Day and Driving 
Experience Day.

T

“This is a proud moment for 
Mahindra as the 5-Star rating 
reiterates our unstinted 
commitment towards safety. 
Today’s conscious buyers rate 
safety as a top priority while making 
their purchase decision and we 
have designed the XUV300 to be 
one of the safest vehicles in India. 
I am sure that this recognition will 
further spur us as well as the Indian 
automotive industry to achieve 
similar safety standards for the 
entire range of vehicles on Indian 
roads”.

RAJAN WADHERA
President – Automotive, Mahindra & 
Mahindra Ltd
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