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S I R I S H  C H A N D R A N

WELCOME
NE OF THE BIGGEST LAUNCHES OF DAY 2 
was the new Hyundai Creta. The all-new 
Creta was unveiled by Hyundai’s brand 

ambassador Shahrukh Khan, who has remained on 
board for 22 years! The occasion was big and so was 
the unveil which meant the Creta was hounded by 
journos all day with some of them pestering Mr Khan 
for selfies and what not. I digress. The Creta is 
expected to go on sale very soon and Hyundai hasn’t 
specified what engine it will feature.
    Maruti Suzuki launched the refreshed Vitara Brezza 
and bookings have opened already although the 
launch is a couple of weeks away from now. Fresh 
design and a new engine under the Brezza’s hood 
should work in Maruti’s favour.  
    MG has lined up a new unveil every single day, for 
the first three days and today was the turn of the 
Hector Plus. The Plus denotes two additional seats 
over the regular Hector. Yes, you can now have the 
ever-popular Hector either as a six- or seven-seater. 
    Mercedes-Benz showcased its RV-ish V-Class Marco 
Polo which is basically a mobile home. You get a 
kitchenette with twin stoves, a double bed and even a 
full-fledged tent! We hope the V-Class encourages 
people to get out on the road, caravanning. At least 
those with over a crore to spare!

There were bucketloads of two-wheeled EVs from 
all across the country and even some exotics from 
Italy. Piaggio showcased the classic enduro – the Moto 
Guzzi V85 TT and the Aprilia RSV4 1100 Factory but the 
star of their pavilion was the SXR 160. An SR 160 with 
the comfort of an Activa 125. You can now go grocery 
shopping faster than ever. 
    Exciting times ahead for sure!

@SirishChandran     sirish@gtopublishing.com

O

15TH SIAM 
AUTO EXPO IS 
INAUGURATED

Mr Nitin Gadkari, Minister of Road Transport & Highways, 
Micro, Small & Medium Enterprises, Government of India, 
lights the inauguration lamp at the SIAM Auto Expo with 
Rajan Wadhera, President, SIAM

C V Raman, Senior Executive Director (Engg), Maruti 
Suzuki and Kenichi Ayukawa, MD & CEO, Maruti Suzuki, 
showing Mr Gadkari the Futuro-e concept at the Maruti 
Suzuki pavilion

Mr Nitin Gadkari at the Volkswagen pavilion with Gurpratap 
Boparai, Managing Director, Skoda Auto Volkswagen India 
along with Steffen Knapp, Head, Volkswagen Passenger 
Cars India

Mahesh Babu, CEO, Mahindra Electric shows Mr Gadkari 
and Wadhera around the electric car exhibits at the 
Mahindra & Mahindra pavilion. Mahindra is displaying over 
18 cars at its massive stand
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MG HECTOR PLUS
The popular SUV from 
MG Motor now comes 
with the option of a 6  
or 7-seater – Pg. 7

 www.evoindia.com/autoexpo@evoindia/ @fastbikesindia

V-CLASS MARCO POLO
Mercedes-Benz launches 
a one-of-its-kind luxury 
camper starting at `1.38 
crore – Pg. 8

Second-gen Hyundai breaks 
cover at the Auto Expo

AUTO EXPO INAUGURATED
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The all-new 2020 Creta continues to use the 
same engines in their BS6 avatar

YUNDAI HAS UNVEILED THE 
second-generation Creta on day 
two of the Auto Expo 2020. 

Working on the motto of “Sensuous 
Sportiness”, the new Creta now shows off 
a tighter, more angular overall look, a far 
cry from the ‘soft-roader’ origins of its 
predecessor. Prices for the new Creta are 
not yet out, and we expect it will be 
launched around March 2020. 

Viewed from the front, the first thing 
that strikes you is the cascading three-
dimensional grille layout, flanked by 
boomerang shaped DRLs, with the new 
slit-like LED headlights above them. The 
skid plates at the bottom, with the angular 
fog lamps, also impart a more grown-up 
look. 

The combination of the altered profile, 
roof rails and rear spoiler, along with the 
flared wheelarches and redesigned 
17-inch alloys give it a more purposeful, 
SUV look. At the rear, the taillights as well 
as the distinctive badging and rear skid 

H

THE NEW 
HYUNDAI

CRETA IS A FAR 
CRY FROM ITS 
SOFT-ROADER 

ORIGINS

IT’S AN SUV!
plate, lend the Creta a more rugged 
aesthetic, overall.

Within the cabin, the infotainment 
system is now equipped with Blue Link 1.5, 
which doubles up as a user interface, 
allowing for navigation coupled with alerts 
and location based services, as well as 
real-time vehicle status and vehicle service 
reminders. Another new feature is the 
full-size panoramic sunroof, which gives 
the cabin an airy and lighter feel.

 Speaking at the launch of the 2020 
Creta, S S Kim, MD and CEO, Hyundai 
Motor India, said, “The all-new Creta 

epitomises the new Hyundai look and 
embodies the Sensuous Sportiness design 
language. With over 6.5 lakh proud 
customers worldwide, the Creta has been 
a loved and admired SUV, and we are sure 
the new Creta will offer great delight and 
supersede  customer expectations.”

No significant changes under the hood 
have been mentioned, so we expect the 
1.6-litre petrol and the duo of 1.6-litre 
diesel engines to continue doing duty, 
albeit in a BS6-compliant avatar. As 
aforementioned, the 2020 Hyundai Creta is 
expected to go on sale in March 2020, and 
will go up against the likes of the Kia 
Seltos, Tata Nexon, MG Hector and the 
soon-to-be-launched Volkswagen Taigun.

NEW CRETA

HALL 
3
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The Vitara Brezza now gets the 1.5-litre 
petrol engine from Ertiga and Ciaz, along 
with subtle cosmetic updates

ARUTI SUZUKI SHOWCASED 
the Vitara Brezza at the Auto 
Expo today. The prices haven’t 

been announced as yet but considering 
that the best-selling compact SUV now 
comes with a petrol engine, we expect it 
to be priced similarly to the outgoing 
diesel model. The launch is slated to 
happen by mid-February but the bookings 
have already opened. Let’s dive straight 
into the updates.

The Vitara Brezza has been the 
best-selling compact SUV since its launch 
way back in 2016 and was one of the first 
SUVs to be seen on our roads with a 
dual-tone roof. Maruti Suzuki has followed 
the ‘why fix it, if it ain’t broke’ approach 
and the facelift has received subtle 
updates to retain the silhouette. The 
Brezza now gets a new, double horizontal 
slat grille which extends into the new 
DRL-infused LED headlamps. The bumper 
has been completely overhauled as well 

M

THE 1462CC, 
4-CYLINDER 
K15 PETROL 

MAKES 103BHP 
AND 138NM

BEST GETS 
BETTER

HALL 
9

with a large skid plate finished in silver, 
surrounded by fog lamp bezels on each 
side. You also get diamond-cut 16-inch 
alloys. At the rear, the Brezza now gets LED 
taillights and that’s about it.

The chassis hasn’t been altered at all 
but the Brezza has now been offered only 

with a 1.5-litre K15 Smart Hybrid engine. 
The 1.3-litre diesel sourced from Fiat has 
been discontinued and owing to lower 
demands for diesel and restriction on high 
emissions, Maruti Suzuki has been forced 
to go with its in-house petrol motor. The 
1462cc, 4-cylinder petrol motor makes 
103bhp and 138Nm. There’s a small 
battery that works in tandem with the ICE 
for quick outbursts at low speeds, to aid 
acceleration. There’s also a 4-speed 
automatic option which will probably be 
offered in the top-end variant.

On the inside, the Brezza now gets an 
all-new SmartPlay infotainment system 
which is larger at 7 inches and comes with 
built-in Apple CarPlay and Android Auto. 
Auto wipers and headlamps come 
standard too. The interior remains all-black 
and no other changes have been made. 
We can also tell you that Maruti Suzuki will 
be offering two new colour options to 
choose from at launch.

NEW VITARA BREZZA
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Q: What are MG Motor’s plans for India 
and at the Auto Expo?
Rajeev Chaba: “We are showcasing the 
whole range, showcasing our technology, 
trying to give the feeling of trust to the 
Indian consumer. Tell them that we have a 
big range and we can meet various purse 
and purpose needs. That’s the idea of this 
whole Auto Expo for us. A step at a time 
we launched the whole brand, the EVs, so I 
think, it’s a very important step for us in 
our journey, which will hopefully give more 
credibility and trust to the dealer partners 
and to the trade, to the journalists and to 
the public at large. That’s what we are 
trying to do. And some of these cars are 
good to go in India.” 

Q: Which ones?
RC: “Many of these products we can 
launch in India but that has to tie up with 
capacity and manufacturing footprint 
because as you know the Halol plant has a 
capacity of 80,000 to 100,000 so with the 
first 4 products, hopefully which will be 
Hector EV, the third one will be Gloster 
(which is again a small volume product but 
for brand building, it is important) and the 
fourth product. So these should be able to 
take care of the Halol plant.” 

WE WILL 
LAUNCH AN 

EV IN THREE 
YEARS THAT 
WOULD BE 

IN THE PRICE 
RANGE OF 10 
TO 15 LAKH 

Rajeev Chaba, president and 
managing director at MG Motor India 
talks to us about EVs, Auto Expo, the 

budget and much more

“THE MARVEL 
X CAN BE MADE 

FOR RIGHT-
HAND DRIVE 
MARKETS”

Q: You made a big splash with the ZS EV. 
Has the budget affected you in any way?
RC: “No. We knew that at some point of 
time Made in India and phase 
manufacturing program will happen 
because the intention was very clear and 
we all know if you have to be a serious 
player in this country, you cannot depend 
on imports beyond a point so you need to 
have planned for localisation, whatever 
best you can do. I think we have 
considered market pricing, not cost based 
pricing and so we knew that if it had not 
happened it would have been good for our 
bottom line at this point of time, but in the 
longer run we expected this. The timing 
surprised us but directionally we are very 
clear so I think it was okay.”

Q: What about your more affordable EVs?
RC: “So one concept we have shown 
today. It is a small, 2-seater but we can do 
even 4 seats, so we are just trying to 
assess the demand and we also have 
some other cars in our range which we are 
not able to show at this time but 
depending on the success of ZS EV, 
depending on infrastructure creation by 
the government, I think we can play that 
game very well. Better than some other 
players. So we should be launching our 
second EV in three years and that should 
be in the price range of `10 to `15 lakh.”

Q: Will the Marvel X come to India?
RC: “I think it’s a good production car, we 
are selling abroad, so we are going 

through that process of assessment and 
let’s see how’s the reaction. We can do 
right hand side on this and we can make it 
available if the assessment is good.”

Q: Do you think Indians will accept 
something that looks like an estate?
RC: “I don’t think this is an estate, this is a 
good crossover I would say, but again it 
depends you know, you are from the 
industry and you have got 
compartmentalisation very clearly in your 
mind, rightly so. If I am a petrolhead, I will 
do the same thing. To me, it’s a good 
crossover, more towards SUV in my 
opinion and that’s how it is being 
perceived everywhere else. So I think it 
can be a good concept, it can be a great 
product but again volumes and pricing we 
have to manage, but there are a lot of 
good things going on in that car. Like some 
autonomous features which really 
enhance the safety, utility, functionality, 
gives comfort and also adds to brand 
value. The 14-inch screen is amazing. Apart 
from Tesla nobody would have put this 
kind of screen in the world.”

INTERVIEW
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MG Motor’s new Hector Plus iteration gets aesthetic changes 
to the exterior with revamped interior tech

G MOTOR HAS UNVEILED 
the Hector Plus, the six-seater 
and seven-seater variant of the 

popular Hector mid-size SUV. With the 
addition of a third row, the Hector Plus has 
grown 40mm in size over the Hector. 
Customers can now choose between 5,6 
and 7-seater options. 

Differentiating it from the Hector are 
cosmetic additions on the outside which 
include a new all-black grille devoid of the 
chrome embellishments on the Hector, 
chunkier LED DRLs, redesigned front and 

M

THE INTERIOR 
IS EXPECTED 

TO GET A 
FEW MILD 
COSMETIC 

UPDATES TOO

PLUS IS BETTER
HALL 

5

HECTOR PLUS

rear bumper, new sleeker design for the 
headlight and fog lamps, new taillamps 
and revised front and rear skid plates. 

Inside, the three-row Hector Plus gets 
two seating options – a six-seat version 
with two captain seats for the second row 
and a seven-seat version with bench seats 
for the second and third rows.

The interior is expected to get a few 
mild cosmetic updates to go with the 
vertically-oriented 10.4-inch touchscreen 
infotainment system, the large panoramic 
sunroof and MG’s connectivity suite 
already available on the already-popular 
MG SUV.

Powering the Hector Plus will be the 
same 1.5-litre petrol unit and 2.0-litre 
turbo-diesel engine as the ones doing duty 
on the Hector. Transmission options will 
also be carried over with six-speed manual 
gearboxes for both petrol and diesel 
engines along with the 7-speed DCT 
available solely with the petrol engine. 

MG Motor India is expected to launch 
the Hector Plus later this year and it will be 
priced at a small premium over the Hector.  
It will compete against the likes of the 
to-be-launched Tata Gravitas and the 
Mahindra XUV500 - which incidentally 
might also receive an update this year.

HAVAL’S 
BIG SUV

REAT WALL MOTORS IS 
showcasing the 
true-blue off-road SUV 

– Haval H9 at the Auto Expo. Haval 
is the largest SUV-maker in China 
and H9 is its largest SUV in the 
entire portfolio. The H9 is being 
considered for India but only if the 
demand is met.

The ladder-on-frame SUV is 
longer than Ford Endeavour, Toyota 
Fortuner and Mahindra Alturas G4. 

It has six airbags, front and rear 
parking sensors, rear camera, ABS 
with EBD, traction control, hill 
ascent and descent control and 
electronic parking brake. Being a 
ladder-on-frame SUV, it comes with 
three diff locks and off-road cruise 
control, a transfer case to slot into 
low ratio and a winch at both ends.

The H9 is powered by a 2-litre, 
four-cylinder turbo-petrol engine 
that makes 218hp and 324Nm of 
peak torque. An 8-speed automatic 
gearbox is standard too. 

The top-end variant in China 
comes with a sunroof, automatic 
headlights with LED DRLs and a 
follow-me-home function, 
automatic wipers with heated wiper 
blades, a four-way adjustable, 
leather-wrapped heated steering, 
leather seats with a massage 
function, three-zone automatic 
climate control, and keyless entry 
and go. Infotainment duties are 
taken care of by an 8-inch 
touchscreen and is paired with a 
nine-speaker sound system.

G

The H9 is a 
ladder-on-frame 
SUV and is being 
considered for 
India launch
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Mercedes-Benz India showcased the V-Class Marco Polo with  
two variants, differentiated from the standard V-class by its 
camping-focussed design and utilities

N DAY TWO OF THE AUTO 
Expo 2020, Mercedes-Benz 
launched the V-Class Marco 

Polo in two variants: the Marco Polo 
Horizon, priced at `1.38 crore and the 
Marco Polo, priced at `1.46 crore (prices 
ex-showroom). The brand also emphasised 
the latest developments to the MBUX 
(Mercedes Benz User Interface) digital 
module with Interior Assist, Mercedes’ 
intuitive controls system, the software 
chain which was developed entirely at 
MBRDI (Mercedes Benz Research and 
Development India) in Bangalore, along 
with shedding some more light on the 
Volocopter, which the brand says is the 
next generation of Mercedes’ electric 
multi-rotor urban air-taxi concept.

Starting with the Marco Polo, it is an 
extension of the space and functionality of 
the V-Class, and gives us a glimpse 
into Mercedes’ idea of what a 
camping van should be. Externally, it 
resembles the V-Class, except for 
some visible changes to the roof to 
allow for the extendable awning. 

The inside, however, is vastly 
different; where the V-Class’ rear seats 
were a host of comfortable sofas with 
provisions for entertainment screens and 
tray tables, the Marco Polo’s rear has room 
for up to four people to sleep comfortably 
on a pair of two-seater benches (with 
electrically operated bolsters). The Horizon, 
meanwhile, gets five seats as standard, 
with the option to extend up to seven 
seats. Both variants get additional room in 
the electric pop-up roof for two people in 
the roof bed. 

O

GOING GLAMPING

V-CLASS 
MARCO 

POLO GETS 
A MODULAR 

KITCHENETTE 
WITH TWO 

GAS BURNERS

Coming to utilities, the V-Class Marco 
Polo gets a modular kitchenette equipped 
with two gas burners, a sink, a 
compressor-based refrigerator with 40-litre 
capacity and a folding table, a 38-litre fresh 
water tank and a 40-litre waste water 
tank, exterior connection for 230V socket 
and lockable fresh water filler neck, and 
wood-covered floor for a yacht-deck look. 
The Horizon gets the Table package 
available as an option. Lastly, they both get 
electric sliding doors at the rear, as well as 
blinds and an opaque curtain for the rear 
windshield, to provide shade and privacy. 

Under the hood, both variants of the 
Marco Polo get a BS6-compliant 1950cc 
diesel engines making 161bhp and 380Nm 
of torque. 

The V-Class Marco Polo and Marco Polo 
Horizon not only get the standard safety 
features which include windowbags and 
thorax-pelvis sidebags for the driver and 
front passenger but also an intuitive 
Attention Assist feature which can warn 
against inattention and drowsiness.  

Mercedes also aims to capitalise on the 
need for quick, comfortable and pollution-
free intra-city conveyance with the 
Volocopter electric multi-rotor urban 
air-taxi concept.

Lastly, the brand showcased the latest 
improvement in its MBUX voice-activated 
interface, which we had seen in the 
recently launched GLC SUV, and its future 
vision called CARE, an acronym for 
Connected, Autonomous, Shared Services 
and Electric. 

HALL 
15

V-CLASS MARCO POLO
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Also unveiled was 
the close to 
production I.D.Crozz 
slated to be 
launched next year

N DAY 2 OF THE AUTO  
Expo’s press days, Volkswagen 
unveiled the Polo Cup car that 

will feature in the upcoming season of the 
marquee’s one make series. The Race Polo 
gets a few improvements over last year’s 
Ameo based racer. It is powered by a 
1.8-litre, four cylinder, TSI engine that 
produces 210bhp and 320Nm of torque 
between 3200rpm and 4600rpm. A Push to 
Pass option adds another 20bhp on 
demand. The engine is mated to a 
six-speed sequential gearbox with a 
limited-slip differential. The Race Polo gets 
an electronic shift actuator for quick gear 
shifts. With a 0-100kmph time of 5.5 
seconds and a top speed 225kmph, the 
Race Polo is high on performance. It gets 
racing ABS, 2-way adjustable racing 
suspension, 17-inch forged alloy wheels, 
launch control and a rear wing. OMP racing 
seats with  a six-point harness along with 
an integrated roll-cage are also present. 

That aside, the company displayed the 
close-to-production I.D. Crozz concept. Built 
on VW’s MEB platform for electric cars the 

O

POLO TO RACE AGAIN

VW IS 
EXPECTED TO 
LAUNCH THE 
I.D. CROZZ AS 
A HALO CAR 

IN INDIA NEXT 
YEAR

I.D. Crozz is a four-door coupe-SUV. It gets 
an 83kWh lithium-ion battery powering the 
front and rear electric motors, resulting in a 
combined output of 225kW power and 
450Nm of torque. The I.D. Crozz has a range 
of over 500km (NEDC cycle) with top speed 
limited to 180kph. First showcased in 2017 
at the Shanghai motor show, the car has 
received a number of updates over the 
years and is expected to receive a few 
more before the production version is 
unveiled in April this year.  

Augmented reality enabled screens, a 
heads-up display, mirror that uses the feed 
from 3 cameras, and a movable light blind 
that can create ambient lighting on the 
inside as well as the outside of the car are 

some of the tech highlights on the SUV. 
There’s an autonomous driving mode too 
that can be activated by pressing the VW 
logo on the steering wheel.   

From the outside, there are no updates 
from when it was last showcased, with the 
distinctive I.D. light signature holding pride 
of place on the minimalist front. The 
swooping roofline and 21-inch wheels 
continue to be present. And so do the 
cameras that take the place of the wing 
mirrors. As a part of its massive 
electrification push, VW is expected to 
launch the I.D. Crozz as a halo car in India 
next year.

RACE POLO

I.D. CROZZ

HALL 
15
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Bernhard Maier, CEO, Skoda Auto on the 
future of the Indian auto industry, his 
company’s electrification push and more  

Q: What is your electrification strategy?
Bernhard Maier: ”By 2025 we are 
electrifying every single model in our 
lineup one by one. This will take some time 
and won’t happen overnight. We say we 
want to be CO2 neutral by the year 2050. 
First cars built on the group’s purpose-built 
electric platform will hit the market by the 
end of this year. Overall, we are in the 
midst of the biggest product onslaught the 
company has ever seen. 13 new models 
will be launched between 2019 and 2022 
and 10 of them will be electrified.”  

Q: When will Skoda bring electric cars to 
the Indian market? 
BM: ”When it comes to India, the 
challenges for electric cars are not 
different from the rest of the world. The 
problem is two-fold, first you need to have 
infrastructure. The second thing is that the 
technology is more expensive if you look 
at the material costs than conventional ICE 

THE PLATFORM 
IS VERSATILE 
ENOUGH FOR 
ANY KIND OF 

PRODUCT

“WE SEE A LOT OF 
OPPORTUNITIES”

“When we built the MQB-A0 IN 
platform we looked at all the grades 
of steel available in India and we 
selected one among those. Now if 
you have a part that is shaped a 
certain way, maybe with just one 
grade you might achieve that and 
with another you may have to 
change it slightly. But the torsional 
stiffness will remain the same. We 
may have changed the design of 
certain parts to account for the 
grades of steel available here.”
   - on materials used in the MQB-A0 
IN platform not compromising the 
rigidity of the car

GURPRATAP BOPARAI
Managing director, ŠKODA AUTO India

technology.  Without enough subvention 
from the government, electric mobility will 
not pick up. 

We have a number of examples in 
Europe where there has been support by 
the authorities. When you look at countries 
like Norway, places in Scandinavia or even 
the Netherlands, you can see a steep ramp 
up curve for electrified vehicle adoption.
The good news is that India is spending 
heavily on infrastructure and as soon as 
there is infrastructure, we will be more 
than happy to bring electric cars here.”
Q: Are any compact sub-four metre cars in 
the pipeline?

BM: ”We will not say no but at this point 
of time in our India project 2.0, an 
increasing number of customers in the 
middle class are looking for cars that are 
above four metres long. Once this car (the 
Vision IN) is successfully implemented in 
the market, we can think even further.

We really need predictable and reliable 
guidelines for the development of cars as 
that will help create sustainable and 
environmentally friendly cars that are good 
for the planet. If there is a clear 
sustainable need for a car below four 
metres and we have stepped into our 
project in a successful manner, this 

platform is versatile enough for almost any 
kind of product.“
 
Q: Are you seeing some changes in the 
Indian market when it comes to customer 
preferences, technology, aspirations, that 
makes you more confident than before as 
a manufacturer?
BM: ”I think so yes. I think we are learning 
from each other and surveying the 
markets and predicting what’s coming 
next. We can say that if the investments 
that the Indian government is making on 
infrastructure here work out, there is a 
good chance that India soon becomes the 

third largest automotive market in the 
world. If that is the case, we certainly want 
to have a decent portion of the market.”
  
Q: Skoda is the oldest VW brand in India. 
What learnings have you had?
BM: ”We see a lot of opportunities. 
Customers have specific requirements 
which can only be met if we develop the 
cars in India. If we are listening to them, 
trying to find suppliers who match our 
quality requirements and by reducing the 
complexity cost, we can cater to the 
market here. The logistics cost saved by 
building the cars here will help us to be 
more competitive in the future.” 

INTERVIEW
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Sirish Chandran: India’s been going 
really well for you. So what kind of growth 
do you expect with the new compact 
SUV? 
Lorenz Glaab:  “We are quite happy with 
our performance so far. In the last year we 
launched the Seltos and delivered more 
than 60,000 vehicles, and we’re still taking 
new orders every day. The second model 
the Carnival, an upmarket limousine, will 
do a lot for the brand and a lot for India. 
Now we have the global unveiling of the 
Sonet, a smart and compact SUV and 
we’re very confident it will bring significant 
growth. “ 

SC: It’s a very competitive market. Also, 
the Sonet is based on the Venue with the 
same group company. So what do you see 
as the differentiator for the Sonet?
LG: “The Sonet is based on the Hyundai 
Venue, and we built it on our global K 
platform, with a very distinctive Kia design 
and Kia product content. So if you look at 
the segment, in case of the Sonet, the 
lower B segment and in every segment, if 
it has a certain size you will have customer 
cluster with their specific needs and 
expectations, and we want to position our 
group brands the way that they can cater 
to those customer groups and fulfil their 
specific needs.”  
 

   

WE'RE 
CONFIDENT 
THE GLOBAL 

UNVEILING OF 
THE SONET 
WILL BRING 
SIGNIFICANT 

GROWTH

Sirish Chandran in conversation with Lorenz 
Glaab, vice president and head of global 
product management, Kia Motors India

“WE HAVE 
ALREADY SOLD 
60,000 CARS”

 
SC: Do you see with the growth in SUVs, 
every manufacturer has new SUVs, do you 
see sedans dying out? You don’t have a 
sedan yet. Are you working on a sedan for 
India?
LG: “Globally, over the last 5-6 years we 
have seen a fairly pronounced 
development, with an increase in SUVs 
and CUVs, and a decrease in sedans and 
hatchbacks everywhere in the world, in 
developed and developing markets. So 
does that mean this is the death of 
sedans? I don’t think so. I think there will 
be a new normal and a new balance in 
basically every market. And with the right 
product, in this case a sedan, make it more 
attractive, focus on the strengths of a 
sedan, the driveability, the fuel efficiency, 
the coupé design language that we are 
increasingly seeing for the sedans, all this 
will help keep the attractiveness once we 
have a future balance. So I believe there is 
still good business to be had.” 

SC: Talking about segments, is the small 
hatchback a profitable segment to be in?
LG: “Globally, it’s increasingly challenging. “
 
SC: Are you also looking for electric 
vehicles in India?
LG: “Definitely. Don’t you think we should 
launch one?”
 
SC: Are you looking for a higher-end sporty 
car for India as well?
LG: “Everything is possible!”
 
SC: About the C segment, are you talking 
about the Honda City and Hyundai Verna?
LG: “From a global perspective that would 
be more like a C-SUV for example, maybe 
bigger than the Seltos. Perhaps an 
opportunity for brand shaping, a good 
balance between the global and local 
products.”

 www.evoindia.com/autoexpo
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Aprilia unveils its maxi scooter and plans on going electric soon

IAGGIO SURPRISED THE 
crowd at the Auto Expo by 
unveiling the new Aprilia SXR 

160. This maxi scooter is slated to go on 
sale by the end of this year. Piaggio also 
showcased their entire 2020 range of 
Vespa and Aprilia models, along with 
international models like the Vespa 
Elettrica, Aprilia RSV4 1100 Factory and the 
Moto Guzzi V85 TT.

Aprilia’s latest offering has been under 
development for the last 2.5 years for the 
Indian market. The SXR will be available in 
160cc and 125cc configuration as seen on 
the SR range. Aprilia is likely to alter the 
tuning as per the SXR’s requirement. The 
scooter gets 12-inch wheels with a disc 
brake at the front along with ABS. 

The SXR range gets twin LED 
illumination, with the fascia resembling the 
latest mid-weight supersport RS 660. Being 
a maxi scooter, it boasts of a larger storage 
capacity and a glove box at the front. 
There are features like a digital console 
and USB charging along with optional 
connectivity features. 

P

The scooter will be available in four 
colours and the bookings are expected to 
commence online in August 2020.

Another interesting product at the 
Piaggio stall was the Vespa Elettrica. 
Though this was a Euro-spec model and 
the brand hasn’t revealed any plans of 
launching it, Piaggio believes that electric 
mobility will have strong market growth in 
the next three to five years. Piaggio is 
already evaluating an electric product for 
India which will be developed in house, 
including the battery and powertrain.

The new BS6 Aprilia range and the 
Storm 125 were also on display at the 
stand. The Storm now features a new 
paintjob and a disc brake at the front. Also 
on display was the limited-edition Vespa 
Racing Sixties, facelifted Vespa Red and 
Vespa SXL/VXL. The updated Vespas are 
expected to launch later in 2020. 

PIAGGIO IS 
ALREADY 

EVALUATING 
AN ELECTRIC 
PRODUCT FOR 

INDIA

MAXXING IT OUT
RSV4 1100 FACTORY VESPA ELETTRICA

MOTO GUZZI V85 TT

APRILIA SXR 160 HALL 
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Evolet India launches three electric two-
wheelers at the Auto Expo

URUGRAM-BASED EVOLET 
India launched three electric 
two-wheelers at the Auto Expo, 

starting from an affordable price of 
`43,499. The entry-level models Polo and 
Pony are targeted at a younger audience 
and are suitable for short urban 
commutes. The third scooter, Derby is a 
low-speed electric scooter. All these 
scooters are ICAT certified and do not 
require a driving license.

All these scooters share the same 250 
watt BDLC powertrain, which is capable of 

G

ELECTRIFYING!

propelling the scooter to a maximum 
speed of 25kmph. The scooters are 
available in EZ and Classic variants. The EZ 
variants use lead acid batteries while the 
Classic variants get Li-ion batteries. The 
claimed charging time for the lead acid 
batteries is 8-9 hours while the Li-ion 
variant takes around 3-4 hours. The range 
varies from 90km to 100km per charge 
depending on the battery type and 
scooter. 

The Polo and Pony e-scooters get 
mobile connectivity and other IoT features. 
The Derby, along with these features, 
boasts of LED illumination, fully-digital 

instrument cluster and electronically-
assisted braking. 

The Polo is priced at `49,499 for the EZ 
and `59,999 for the classic (ex-showroom) 
while Pony EZ is priced at `43,499 and 
Classic will be at `54,999 (ex-showroom). 
The Derby carries a sticker price of 
`46,999 (EZ) and `59,999 (Classic). 

Other products on display were the 
electric ATV, christened Warrior and an 
electric motorcycle, Hawk. Evolet also 
displayed an air purifying helmet. 

Evolet has 16 dealerships in the country 
at the moment and intends to expand to 
200 showrooms by the end of this year.

EVERVE 
MOTORS

UNE-BASED EVERVE 
Motors is showcasing a 
prototype of its maiden 

electric scooter at the Auto Expo. 
The three protoypes at the Auto 
Expo have been developed by the 
startup, in-house with the backing 
of 22 employees.

Talking about the e-scooter with 
no name; its battery size hasn’t 
been specified as of yet but it can 
be had with two motor options – 
3.3kW or 5kW. The scooter weighs 
110kg and can hit a top speed of 
110kmph (5kW). It can also hit 
60kmph in just 8.73 seconds, which 
is at par with 125cc, ICE-powered 
scooters. The makers suggest that it 
gets a modular, twin-battery pack 
but we’ll have to wait for the 
production variant for more details, 
which is expected to go on sale by 
the end of 2020. The battery can 
also be charged using a fast charger 
in just 1.5 hours although the range 
has not been specified for either of 
the variants. 

The company is offering a 
warranty of 1 year on the scooter 
and 5 years on the battery pack. 
The scooter also offers ABS which 
none of the electric scooters have, 
as of today; even as an option. 

P

EVOLET ALSO 
DISPLAYED AN 

INNOVATIVE 
AIR PURIFYING 

HELMET

Pune-based EV-
maker showcases 
a prototype 
scooter

EVOLET WARRIOR

EVOLET POLO

SD_DAY 3_FEB 7.indd   13 2/7/2020   7:56:12 PM



O K I N AWA 14

@evoindia/ @fastbikesindia

Okinawa unveils India’s first and only 
electric maxi-scooter

CRUISING HEAD

KINAWA, ONE OF THE FIRST 
electric scooter manufacturers 
in the country, has unveiled the 

Cruiser, an electric maxi-scooter that will 
sit at the top of their range. The Cruiser 
boasts of a 3kW motor that propels it to a 
top speed of 100kmph. The Cruiser gets a 
4kWh detachable lithium-ion battery that 
gives it a claimed range of 120km on a 
single charge. It also gets fast charging 
that can fully charge the Cruiser in 2-3 
hours. 

The Okinawa Cruiser has 14-inch alloy 
wheels, and a typical maxi-scooter form 
factor with a large apron and bulky 
proportions. There are disc brakes on both 
ends, a telescopic front suspension and 
dual coil springs at the rear. It gets a large 
storage bin behind the front apron.

The Okinawa Cruiser gets a parking 
assist feature that allows the maxi-scooter 
to be moved forward or back at walking 
pace. Other prominent features include 
keyless on/off, mobile charging port, speed 
lock as well as geo-tracking. It gets LED 
lights both at the front as well as at the 
back. The Okinawa Cruiser also has a 
mobile app that adds a number of 
connectivity features. 

That aside, we have little information 
about Okinawa’s latest product as of now. 
Okinawa is looking at launching the 
scooter in India by the middle of this year 
and once launched will be the only electric 
maxi-scooter in the country. 

O

OKINAWA TO 
LAUNCH THE 

CRUISER MAXI-
SCOOTER BY 

MID-2020

CRUISER
HALL 
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JK Tyre’s cloud-based tyre monitoring system 
and concept tyres showcased

Pirelli launched its high-performance 
Cinturato P7 EVO and the all-terrain 
Scorpion MTR tyres

NDIA’S LEADING TYRE 
manufacturer, JK Tyre has 
launched its new Smart Tyre 

Technology and a range of concept tyres at 
the Auto Expo 2020. Smart Tyres is a 
first-of-its-kind cloud-based tyre 
monitoring system. The system uses 
sensors which are integrated with a Tyre 
Pressure Monitoring system (TPMS) which 
helps provide updates on the health of the 
tyre and the tyre pressure, and displays it 
on the website and the TREEL Care app.

The Smart Tyre technology also helps 
with early detection of issues and 
deployment of timely preventive 
measures. The sensor-enabled technology 
helps the customer maintain optimal tyre 
pressure along with monitoring all aspects 

IRELLI HAS LAUNCHED TWO 
new tyres in India. The Cinturato 
P7 EVO, an assymetrical 

passenger car tyre that is made for 
high-performance cars and the Scopion 
MTR which is a premium all-terrain tyre for 
SUVs and offroad-spec vehicles. 

The Cinturato P7 EVO tyre is developed 
to perform well in the wet and extreme 
driving conditions. The P7 EVO tyre also 
features broad inner ribs with a 
combination of circumferential and lateral 
grooves to improve braking, water 
expulsion and overall comfort. It has a 
plain outer rib and a rigid shoulder that 
absorbs lateral forces, hence increasing 
cornering grip. 

The Scorpion MTR is an all-terrain, 
all-weather tyre designed for pickup 
trucks, full-size SUVs, jeeps and off-road 
spec vehicles. The MTR is only available in 
16-inch and 17-inch diameters. The tyre 
has large transversal grooves, a chip- and 
a tear-resistant compound and a strong 
sidewall that copes better during off-road 

use. It is fitted with an additional rubber 
layer around the beads for added safety 
and durability. Alternating shoulder scoops 
and large, notched over-the-shoulder tread 
lugs provide maximum traction, especially 
during aired-down, off-road operations. 

I

P

SMART 
TYRE TECH

PIRELLI CINTURATO 
AND SCORPION

SMART TYRE 
SCREENS 

VITAL 
STATISTICS, 
INCLUDING 

PRESSURE AND 
TEMPERATURE

of the tyre. Smart Tyre screens the tyre’s 
vital statistics, including pressure and 
temperature. It is compatible with cars, 
bikes, trucks and buses.

JK Tyre also had on display new concept 
tyres such as ‘Puncture proof’ tyres, EV 
Tyres, coloured tyres, a fuel saving 
compound and a new range of tubeless 
radials. The puncture proof tyre has unique 
sealants that form a protective layer that 
repair the puncture. The EV Tyre, made for 
electric vehicles have an optimised tread 
pattern, have low rolling resistance, low 
noise emission and superior traction in 
wet conditions. 

JK Tyre also showcased an innovative 
coloured tyre made from a specially 
formulated coloured rubber compound 
and is available for both cars and 
motorcycles. The fuel-efficient XF Series of 
tyres is built on JETOCT technology, which 
helps improve tyre efficiency by saving up 
to eight per cent fuel in comparison to 
normal radial tyres. Tubeless Radial Tyres 
for trucks and buses have been developed 
with a new silica compound, which 
provides longer life, fuel savings and lower 
cost of operations.

SD_DAY 3_FEB 7.indd   15 2/7/2020   7:56:21 PM



Hall 12

Hall 15

Hall 14

Gate 5

Gate 4

Gate 7

Food Court Emergency Exit

To knowledge Park 11
Metro Station

Food Street

Hall 11

Hall 10 Hall 9

Gate 2

Gate 1

Gate 9 Gate 10 Gate 11,12

Hall 7 Hall 3 Hall 1Hall 5

L I ST  O F  EX H I B I TO R S
Car manufacturers : Force 
Motors, GWM, Haima, Hyundai, Kia, 
Mahindra & Mahindra, Maruti Suzuki, 
Mercedes-Benz, MG Motor, Renault, 
Skoda, Tata Motors, Volkswagen 
Bike manufacturers: Piaggio 
Group, Suzuki Motorcycles
EVs: Charjet E-mobility, Devot 
Motors, Goreen E-mobility, Hero 
Electric, Jitendra New EV Tech, M2go 
Electric, Okinawa Autotech, Olectra 
Greentech, Raptee Energy, Rissala 
Electric
Others: ARAI, Firefox, JBM, JK 
Tyre, Map My India, SML Isuzu, TVS 
Srichakra

Hall 12 
Stall No. N91

VENUE LAYOUT OF AUTO EXPO 2020

 www.evoindia.com/autoexpo

16B I R D  E L E C T R I C  &  H E R O  C Y C L E S 

@evoindia/ @fastbikesindia

IRD ELECTRIC MOBILITY PVT 
Ltd announced its plan to 
introduce its range of electric 

scooters and a low-speed electric bike in 
India. The brand has collaborated with 
California-based EV company Bird Rides 
Inc to launch Bird Cruiser, targeting the 
B2B segment in country.

The Bird Cruiser is a blend between a 
moped and a bicycle, capable of carrying 
two people. The brand is still in the stage 
of analysing the market and evaluating the 

need for such a vehicle in the country. 
Depending on the market, Cruiser will 
either be pedal-assisted or just have pegs.  
The brand hasn’t revealed any technical 
specifications of the Bird Cruiser yet. 

 The electric vehicle will be launched in 
Delhi first, followed by a number of other 
Tier-1 and Tier-2 cities. Bird Electric will be 
focusing on the business tours segment, 
allowing Bird Electric to tap into the B2B 
sector. It is also looking at exploring 
direct-to-consumer opportunities. 

ERO CYCLES HAS UNVEILED  
a wide range of upcoming 
products including electric 

bicycles. Hero Cycles, who recently 
acquired a German firm HNF Nicolai, 
showcased three bikes, the Straphanger, 
the Essentia Connect and the Easy Step 
range from the German firm’s stable.

Designed for urban application, the Easy 
Step is an e-bike that comes with 7 gears 
and can be folded easily in 30 seconds for 
convenience on the go, while the 
Straphanger is an e-bike that comes with a 
range of 50km on pure electric power and 
can be taken off the road as well. The 
Essentia Connect comes with a 250W 

motor on the rear hub that helps the bike 
attain a top speed of 25kmph. All the three 
models that were showcased at the Auto 
Expo 2020 were prototypes with 
production versions in the pipeline.

“The growing acceptability of electrical 
vehicles in India has given us an 
opportunity to engage more towards our 
vision of capturing 10 per cent share in 
global electric bicycle manufacturing by 
2022. Our single-minded focus on 
bolstering our capacity in research and 
design innovation as well as in 
manufacturing will play a critical role in it,” 
said Mr Pankaj Munjal, chairman and 
managing director, Hero Motor Company.

HERO CYCLES

BIRD ELECTRIC
HALL 
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